CAMBRIDGE 

(IN THOUSAiNDS OF DOLLARS) 


UUNCH 


ADVERTISING 


MAGAZINES 

SUPPLEUENTS/NEWSPAPER 

F3i 

OtTDOOR 

AGENCY PRODUCTION 
PRODUCTlOsN 

subtotal-ADVERTISING 
EVENT SPONSORSHIP 


S8,300 ■' 


1,0C0 >' 


9,300 

0 


RETAIL PROMOTIONS (INCLUDES MERCHANDISE CPN) 


4TH QTR PACK 
4THQTRCTN 
MEGAVOLUME 


4,OCO^^ 
10,000 
'/?. 6,800 , 




2 ' ^ OVA 


i M 


SUBTOTAL- CONSUMER INCENTIVES 20,800 

COUPONING 

1 NATIONAL FSI 2,900 ^0/O 

INCLUDING $.5 MILLION PLACEMENT COST 

2,900 

SUBTOTAL-COUPONING 2,900 

DIRECT MARKETING 

DIRECT MAIL-3RD WAVE 3,000 ^■’.CTl, . .t? > 

SUBTOTAL-DIRECT MARKETING 3,000 


PERM & TE,M? POS/ARTWORK 


PERMANENT POS 
TEMPORARY POS 

ARTWORK 200 

SUBTOTAL-POS 200 

SAMPLING/OTHERPROMOnONS 0 

TOTAL B,RAND PROGRAMS $36,200 


Source: https://www.industrydocuments.ucsf.edu/docs/prwn0004 


2048410140 








